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A bespoke publication 

The ATM Yearbook 2024 is a 
high-end publication dedicated 
to showcasing the best in travel 
to a global audience of influential 
industry professionals. 

Part of the highly regarded ATM 
Yearbook series, a partnership 
between RX Global, the organiser of 
Arabian Travel Market and GT Media 
ME, a leading publisher of business 
intelligence journals, the publication 
features exclusive content on 
leading industry figureheads and 
entities from the Middle East and 
globally.

A bespoke title supported by the 
most prestigious names in travel and 
tourism, from global organisations 
and tourism ministers to leaders 
of destinations, airlines and hotel 
companies, the ATM Yearbook 
2024 is the only industry resource 
of its kind.

Highlighting the achievements and 
ambitions of those shaping travel’s 
future, the publication provides ATM 
exhibitors with a unique opportunity 
to present their brand and vision in 
an attractive print and online format. 

Further benefits can include video 
interviews conducted at the show, 
which are embedded in the digital 
version and broadcast on social 
media and the official ATM YouTube 
channel.M
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80k

49k

98.1k

102.7k

T O T A L
R E A D E R S

O N L I N E
E N G A G E M E N T

S O C I A L 
M E D I A

V I D E O
I M P R E S S I O N S

The highest online 
engagement of any 
travel industry title 
in the Middle East
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80% of Travel & 
Tourism is highly 
dependent on 
nature so it is 
crucial we take a 
proactive role in 
advancing nature 
conservation”
JULIA SIMPSON,

WTTC PRESIDENT & CEO

Responsible
Tourism

8.1%
Travel and tourism sector’s 
percentage of total global 

greenhouse gas emissions in 
2019

Dropping to 

4.2%
in 2020

Nudging up to 

4.6%
in 2021

20%
Of global tourism is attributed 

to nature tourism

$343bn
Contribution of wildlife-based 

nature tourism to global 
economy annually

69%
Of travellers are actively 

seeking sustainable travel 
options in 2023

Sources: WTTC, Trip.com
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Global tourism 2022

The industry outlook 2023

900MN
International tourist arrivals

Versus 

415MN
In 2021

-37%
2019

Source: UNWTO

UNWTO, GBTA, Allied Market Research

Source: UNWTO

Source: IATA

Global air travel 2022

Cruise travel rebound

Source: CLIA

$8.6TN
Predicted contribution 

to global economy

58MN 
New jobs to reach

330MN
Total

INTERNATIONAL TOURIST ARRIVALS COULD REACH 

80% to 95%
OF PRE-PANDEMIC LEVELS THIS YEAR

+64% 
Versus 2022

68.5% 
Of 2019 levels

TOTAL TRAFFIC
In revenue passenger kilometres (RPKs)

INTERNATIONAL 
BUSINESS TRAVEL

MARKET VALUE BLENDED 
TRAVEL

+152.7% 
Versus 2021

62.2% 
Of 2019 levels

INTERNATIONAL TRAFFIC

PASSENGER VOLUME

Was expected to recover to 101% of 2019 levels by year-end 2022

And 12% above 2019 levels by 2026

60%
Of cruise-related businesses are hiring

272
Ships in operation (CLIA members)

2,126
Average passenger capacity

Business travel

$2,001bn
By 2028

At

54%
Of 2019 levels in Q1 2023

Up from

50%
Of 2019 levels reported

in October 2022

Versus

$695.9bn
In 2020

A CAGR of 13.2%
From 2021 to 2028

$497.5bn
In 2022

AN OFFICIAL ARABIAN TRAVEL MARKET PUBLICATION

YEARS
IN TRAVEL

MARKOFG A QUARTER OF A CENTURY OF ARABIAN TRAVEL MARKETATM YEARBOOK 2023

DUBAI
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• UAE

Below: 
The Al Hira 
Beach 

Dubai is on 
track to be-
coming the 
most-visited 
city globally

Dubai 
welcomed 
14.36 
million 
international 
overnight 
visitors in 
2022D

ubai’s tourism sector regath-
ered its pre-pandemic momen-
tum in 2022, with the emirate 
welcoming 14.36 million 
international overnight visitors 

in the 12 months to December, marking a 
97% year-on-year (YoY) increase from the 
7.28 million tourist arrivals in 2021 and 
just shy of  the record 16.73 million visitors 
recorded in 2019, according to official 
data published by Dubai’s Department of 
Economy and Tourism (DET). 

The sector’s impressive performance 
validated its ranking as the world’s most 
popular destination in TripAdvisor’s 
annual Travellers’ Choice Awards for 2022, 
a feat it also repeated earlier this year. It is 
only the second city in history to receive 
the award twice. 

“Dubai’s ability to rapidly accelerate 
tourism growth, which has marked it 
out as a clear frontrunner [worldwide], 

demonstrates the far-reaching vision of 
HH Sheikh Mohammed bin Rashid Al 
Maktoum to transform the emirate into 
an important global player in shaping the 
future of  vital sectors,” commented HH 

Sheikh Hamdan bin Mohammed bin 
Rashid Al Maktoum, Crown Prince of 
Dubai and Chairman of  Dubai Executive 
Council. “The exceptional growth in 
the inflow of  visitors reflects Dubai’s 
continued rise as one of  the world’s most 
connected cities and its determination to 
lead the world in hospitality infrastructure 
and service levels. The high growth 
shows the world that we never rest on our 
achievements and constantly work to raise 
our benchmarks. 

 “I am confident that Dubai will be an 
even greater catalyst for the growth of 
global tourism and travel connectivity in 
the years ahead.”

BUCKING GLOBAL TRENDS
Dubai’s performance bucked regional 
and global trends which showed tourism 
growth was still struggling for momentum 
in the wake of  the pandemic.

According to data recently published 
by the United Nations World Tourism 
Organisation (UNWTO), global tourism 
volumes in 2022 remained 37% down on 
2019 levels. 

The Middle East saw the strongest 
relative increase, with visitor arrivals 
climbing to 83% of  pre-pandemic 
numbers. Dubai exceeded both global and 
regional barometers with the number of 
visitors to the city in 2022 reaching 86% of 
pre-pandemic levels.

“Aligned with the vision of  HH Sheikh 
Mohammed to make Dubai the world’s 
most visited and re-visited destination, 
the performance of  our industry in 2022 
shows the extraordinary progress made 
by the city over the past two years,” 
commented HE Helal Saeed Al Marri, 
Director General of  DET.

“While the global economy remains 
in a state of  flux, Dubai has emerged as 
a clear leader in the tourism industry. 
The robust performance is a testament 
to Dubai’s growing role at the vanguard 
of  global tourism recovery. The positive 
momentum also shows that tourism 
remains a significant contributor to the 
city’s economic growth and sustainable 
development, further driving the goal 
of  the Dubai Economic Agenda D33 to 
reinforce Dubai’s status as one of  world’s 
top three cities for tourism and business.” 

SOURCE MARKET SURGES
Dubai recorded impressive gains in visitor 
arrivals from its traditional source markets 
and strong growth across emerging 
markets. Arrivals from India, the emirate’s 
top source market, surged 102% YoY to 
1.84 million, while other top performers in 
the top 10 included Saudi Arabia (+147% 
YoY), the UK (+149% YoY), Oman 
(+369% YoY), Kuwait (+246% YoY) and 
Israel (+146% YoY).

From a regional perspective, Western 
Europe and the GCC each accounted for 
a 21% share of  arrivals. The GCC region 
in particular recorded an exponential 
increase in its share of  arrivals, up from 
13% in 2021. 

South Asia contributed 17% of  total 
volumes while the MENA region 
accounted for 12%, further reinforcing 
Dubai’s continued appeal to travellers 
from nearby territories. 

The Americas accounted for 7% of 

Dubai’s 2022 tourism performance ranked among the world’s 
best, with the city already well on track to surpassing its 
benchmark 2019 results in 2023

Dubai: 
Helping spearhead 
the global tourism 
recovery

IN NUMBERS

2023 ACHIEVEMENTS

14.36mn 
International overnight 

visitors (+97% yoy)

73%
Average hotel occupancies 

citywide 

2031 TARGETS

40mn 
Visitors

$122.5bn
Tourism sector contribution 

to annual GDP 
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• RESPONSIBLE TOURISM

Clockwise from far top left: 
Landmark houses Wagf alshafie 
and bait alfarsi; Historic Jeddah is a 
UNESCO World Heritage Site

the gateway to Makkah for those making 
the journey by sea.

Encompassing just 2.5 square 
kilometres, Jeddah Historic District 
today continues to pack a powerful 
punch with incredible restaurants 
and cafés, a thriving arts scene, and a 
welcoming, hospitable culture. 

From local, family-owned restaurants 
that have been serving tasty dishes for 
hundreds of  years, to arts centres and 
galleries home to both historic and 
modern treasures, Al Balad has plenty to 
charm visitors from across the world.

REVITALISING HISTORIC JEDDAH
In line with the Kingdom of  Saudi 
Arabia’s Vision 2030 goals, Jeddah 
Historic District is the midst of  an 
extensive revitalisation project to 
transform the area into a hub of 
creativity, combining Saudi artists and 
entrepreneurs. Implemented by the 
Jeddah Historic District Programme, 
which sits within the Saudi Ministry of 
Culture, the 15-year project is focused 
on establishing infrastructure, developing 
the landscape, and improving the quality 
of  life for locals.

Al Balad’s identity is strongly 
characterised by its architecture and 
great care is being taken to preserve the 
historic buildings. 

The revitalisation is making use 
of  local materials and craftmanship 
with the aim to respect and protect 
the traditional identity and heritage of 
Jeddah Historic District.

The project aims to utilise these 
heritage sites through sustainable 
development, to make Al Balad an 
attractive centre for businesses and 
cultural projects, and a key destination 
for aspiring entrepreneurs.  

As part of  the plans to revitalise 
historic Jeddah, this year will see the 
opening of  three new luxury hotels.

A new dawn for 
Historic Jeddah

The regeneration of Al Balad not only preserves the history and 

heritage of a UNESCO World Heritage site, but breathes new 

life into its authentic cultural experiences, with enhancements 

ranging from boutique hotels to a new waterfront development

N
estled within Jeddah along 
the Red Sea coast, Jeddah 
Historic District is the her-
itage heartland of  the Saudi 
Arabian city. 

Also known as Al Balad, Jeddah Historic 
District is a UNESCO World Heritage 
Site with historic houses, mosques, ribats 
and souqs tucked within its cobbled streets. 

Its proximity to the Red Sea means that 
Jeddah Historic District has long been an 
important, bustling hub. For thousands of 
years, traders have brought goods to Al 
Balad by boat, and established the area as 
an important stop along the Silk Road.

For pilgrims, Jeddah Historic District is 

Exclusive and 
original editorial
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T H O U G H T  L E A D E R S H I P

H I G H - P R O F I L E  I N T E R V I E W S

C O M P A N Y  P R O F I L E S 

D E S T I N A T I O N  S H O W C A S E S

R E S P O N S I B L E  T O U R I S M 
P I O N E E R S

I N D U S T R Y  D A T A  A N D  I N S I G H T S

T O U R I S M  M E G A  P R O J E C T 
U P D A T E

H O T E L  S E C T O R  P I P E L I N E

T R E N D S  A N D 
G A M E C H A N G E R S

T O P I C A L  F E A T U R E S

I N D U S T R Y  T I M E L I N E  O F 
E V E N T S

V I D E O  I N T E R V I E W S 
C O N D U C T E D  A T  T H E  S H O W



Enhancing your brand’s 
reach and recognition
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B R A N D ,  P R O D U C T  A N D 
S E R V I C E  P R O M O T I O N
The ATM Yearbook 2024 features 
articles, case studies, and industry 
trends relevant to the local, regional 
and global travel sector. It provides an 
opportunity to showcase your products, 
services, destination or solutions to a 
highly engaged audience, generating 
valuable business leads.

B R A N D  R E C O G N I T I O N 
A N D  R E C A L L
The ATM Yearbook 2024 will showcase 
your branding, playing a key role in 
enhancing brand recognition and 
recall. ATM delegates reading the 
publication will connect with the content 
and branding and are more likely to 
engage with you, as well as make 
recommendations and referrals to other 
industry colleagues.

A T M  E X H I B I T I O N 
P R O M O T I O N
You can use leverage your advertising 
and editorial space in the ATM 
Yearbook 2024 to create awareness 
about your booth, special offers, 
product demonstrations, or any other 
activities you plan to undertake during 
the exhibition. It helps drive traffic to 
your booth and increases the chances 
of engaging with potential clients or 
partners at the event.

E X T E N D E D  E X P O S U R E
The ATM Yearbook 2024 is considered 
a collector’s item, with a much longer 
shelf life than other promotional 
materials such as brochures or flyers. 
The publication is taken back to offices 
and homes, generating extended 
exposure and potential for sharing 
among colleagues and friends. 

Advertising in the ATM Yearbook 2024 provides 
a strategic opportunity to target influential 
industry professionals, enhance your brand’s 
visibility, promote your destination, products 
or services, and maximise your presence at 
Arabian Travel Market and beyond due to the 
publication’s remarkable shelf-life.

R E A C H  Y O U R  T A R G E T 
A U D I E N C E
The ATM Yearbook 2024 is specifically 
designed to be read by travel industry 
professionals attending the show, 
with ATM 2023 attended by 40,000-
plus delegates. By advertising in 
the yearbook you can reach a highly 
targeted audience including travel 
agents, tour operators destination 
management companies and other 
industry partners.

I N D U S T R Y  V I S I B I L I T Y
With the ATM Yearbook 2024 highly 
regarded in the travel industry 
and considered an authoritative 
source of information, supporting 
the publication will enhance your 
brand’s visibility and credibility among 
industry professionals. It will help 
position your business as a trusted 
and knowledgeable player in the 
sector.

N E T W O R K I N G 
O P P O R T U N I T I E S 
Advertising in the yearbook, an official 
and accredited ATM title, can increase 
your chances of connecting with 
potential partners, suppliers, or clients 
who may be attending the exhibition. 
It serves as an additional touchpoint 
to capture the attention of attendees 
and create networking opportunities.
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Limited to an exclusive print-run of 
20,000 

Delivered to every exhibition stand at 
ATM

Distributed through dispensers at 
every show entrance point

Available in the Buyers’ Club Lounge, 
at the Media Centre and in all VIP 
hospitality areas

Delivered to official Arabian Travel 
Market appointed hotels and to 
business class lounges at Dubai 
International Airport

Print

Online
Available to view or download on the official ATM 
website before, during and after the show and 
throughout 2024

All content will be showcased on the new GT 
Media ME Ltd website, a hub for insightful 
cross-sector business intelligence 

Promoted on the ATM website

Promoted via social media before, during and 
after the event

Distributed online via email to all ATM visitors 
and exhibitors with around 95,000 travel 
professionals receiving the publication in this 
format in 2023

GT Media ME is committed 
to sustainable publishing and 
one of the only publishers in 
the GCC to strictly use paper 
from responsible sources. For 
the last six years we have printed 
the ATM Yearbook on paper 
certified by FSC International 
under licence number C013417. 
We also prioritise carbon-
neutral logistics organisations 
for all courier services and bulk 
deliveries of our publications 
where possible.

Distribution

 Responsible
publishing
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Double Page Spread       £16,950

Full Page          £11,450

Inside Front Cover DPS       £18,450

Inside Back Cover        £14,850

Outside Back Cover       £20,850

S I N G L E  P A G E D O U B L E  P A G E

S P E C I A L  P A C K A G E S

Bleed size: 206 x 261mm
Trimmed size: 200 x 255mm
(3mm bleed: top, bottom and for edge)
Non bleed/Safety: 176 x 235mm

Bleed size: 406 x 261mm
Trimmed size: 400 x 255mm 
(3mm bleed: top, bottom and for edge)
Non bleed/Safety: 376 x 235mm

•	 Print-ready high-resolution 
PDF files only.

•	 Supply all creative as single 
page PDFs.

•	 All images 300 DPI.
•	  Convert all to cmyk and 

embed all fonts.

•	 Convert all text in logos 
etc from vector based 
programmes (Adobe 
Illustrator etc.) to outlines.

•	 Output resolution 2400 DPI/
frequency 150 LPI.

V I D E O

Our ATM Yearbook 2024 advertising packages include video content 
options for the digital version. 
This includes brand videos, as well as face-to-face interviews recorded at 
ATM 2024 that we will embed in the online publication.

Special packages and rates are available to supporters of 
both the ATM Yearbook 2024 and WTM London Yearbook 
2023. Don’t miss this exclusive opportunity

R
A
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E

S

w
tm

 yearbook 2022

An official WTM London publication

wtm
yearbook 

wtm
yearbook 

Travel as a force 
for change
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D E A D L I N E S

Space reservation: 6th April, 2024  
Artwork deadline: 10th April, 2024
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PUBLISHER
Khaled Algaay

Tel: +44 (0)7500077791
Email: kalgaay@gtmediame.com

DIRECTOR OF BUSINESS DEVELOPMENT 
Tom Kennedy 

Tel: +44 (0)7973 302 642
Email: tom.kennedy@gtmediame.com

DIRECTOR OF PARTNERSHIPS
Lucie Winter 

 Tel: +44 (0) 7951 944268
Email: lucie.winter@gtmediame.com

GT MEDIA ME LTD.
22 Wenlock Road, London
N1 7GU, United Kingdom

Tel: +44 207 6085137
Email: ads@gtmediame.com 

www.gtmediame.com

About GT Media ME Ltd
GT Media ME Ltd is a boutique high-end publishing company with operations in the UK and UAE. The company 

specialises in custom publishing, with high-profile clients including royalty and governments internationally.


