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1. Introduction

Few places tell this story more vividly than Saudi 
Arabia. In barely half a decade the Kingdom has 
moved from the edge of the global tourism map 
towards its centre, with visitor nights more than 
doubling since 2019 to 1.1 billion, giga projects 
opening their gates, and a calendar including Expo 
2030 and the 2034 FIFA World Cup holding the 
world’s attention for a decade to come. Saudi 
travellers are also travelling more than ever, 
making 17.4 million international trips in 2025 and 
lifting the Kingdom from the world’s 40th largest 
outbound market to its 22nd. Saudi Arabia is both 
a destination the world wants to visit, and a source 
market the world wants to win.

Tourism Economics are delighted to partner with 
WTM and Spotlight Riyadh in producing this report. 
Combining the latest travel data and forecasts to 
2030, this report examines the trends shaping Saudi 
Arabia’s inbound and outbound markets, showing 
where the Kingdom’s visitors are coming from, and 
where Saudi travellers are heading next. Our aim is 
to enable decision-makers to anticipate change, and 
to act on it early.

Travel has never mattered more. Global visitor numbers sit at record levels, 
and the tourism industry is scaling rapidly to meet them.
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Further gains are projected, although growth will 
moderate compared with recent years. Tourism 
Economics forecasts visitor nights to rise almost 
50% between 2025 and 2030, an average annual 
increase of 7.7%, increasing the Kingdom’s share of 
global visitor nights to more than 5%, while spending 
is expected to grow almost 90%.

Growth few markets can match

Saudi Arabia’s travel industry has seen 
extraordinary growth in recent years as the Kingdom 
has invested heavily in tourism infrastructure, 
destination marketing and improved connectivity. 
Visitor nights in all forms of accommodation 
reached 1.1 billion in 2025, an increase of around 
140% since 2019, reflecting growth in both 
international and domestic demand. Spending 
associated with these stays grew 72% to $80 billion.

This uplift comfortably outpaced worldwide growth 
and that elsewhere in the GCC, helping Saudi Arabia 
gain prominence as a global and regional tourism 
destination. The Kingdom’s share of global visitor 
nights increased to 4.6% in 2025, up from 2.2% six 
years earlier. Within the Middle East, Saudi’s share 
rose to 44%, from 30% in 2019. 

2. Saudi Arabia 
Destination Trends

Source: Tourism Economics 2026

Saudi Arabia Share of Total Visitor Nights

2019 2025 2030

World 2.2% 4.6% 5.4%

Middle East 30% 44% 48%

Tourism Economics are delighted to partner with 
WTM and Spotlight Riyadh in producing this report. 
Combining the latest travel data and forecasts 
to 2030, this report examines the trends shaping 
Saudi Arabia’s inbound and outbound markets, 
showing where the Kingdom’s visitors are coming 
from, and where Saudi travellers are heading next. 
Our aim is to enable decision-makers to anticipate 
change, and to act on it early.

Saudi Arabia 
recorded 

1.1 billion 
visitor nights in 
2025, up 138% 

from 2019, 
generating 

$80 billion in 
spending.

2025 Saudi 
Arabia Travel 

Activity

Source: Tourism Economics 2026

Source: Tourism Economics 2026

Spend:
$80bn
+72%

Vs 2019

 

Nights:
1.1bn

+138%
Vs 2019
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International travel leading  
the boom

Growth has been widespread, but international 
tourism has emerged as the primary focus of the 
Kingdom’s destination development strategy and 
marketing. This includes attracting visitors through 
global events and easing entry restrictions for 
leisure travellers, such as through the successful 
introduction of an e-visa system.

Diversification is a defining feature of Saudi 
Arabia’s inbound growth story, underpinned by 
the Vision 2030 programme. This is driving rapid 
transformation across the sector, supported by 
giga-projects such as The Red Sea and Qiddiya, 
where Six Flags Qiddiya City and Aquarabia (the 
region’s largest waterpark) recently opened, as 
well as a growing calendar of global events such as 
Expo 2030 and the 2034 FIFA World Cup.

New supply on this scale is being absorbed: Knight 
Frank’s Saudi Arabia Hospitality and Religious 
Tourism Report 2026, drawing on CoStar data, 
reported national hotel occupancy of around 63% 
between January and April 2026. Performance 
held up as new luxury supply such as the SLS The 
Red Sea entered the market and the premium 
pipeline continues to expand alongside giga-project 
development.

Exceptional growth in international travel to Saudi 
Arabia indicates that these strategies are proving 
effective. Inbound visitor nights increased 177% 
between 2019 and 2025, far outpacing global 
growth of 12%. The Kingdom’s share of global 
international visitor nights rose from 2.9% to 7.1%, 
the largest gain of any destination. Domestic 
visitor nights also more than doubled as residents 
benefitted from the Kingdom’s destination 
development, increasing its share of global 
domestic activity from 1.9% to 3.4%.

Saudi Arabia’s outperformance is 
projected to continue, although 
growth will moderate as volumes 
increase and the destination 
matures. International visitor 
nights are forecast to rise a 
further 78% between 2025 and 
2030, an average annual growth 
rate of 12% and more than 
double the global increase. This 
represents a larger absolute gain 
in nights than between 2019 and 
2025 and will lift the Kingdom’s 
global market share to more than 
9% by 2030, despite intensifying 
international and regional 
competition. By contrast, 
domestic travel is expected 
to grow in line with the global 
average.

Robust growth in inbound activity 
means Saudi Arabia’s tourism 
industry is becoming increasingly 
reliant on international visitors. 
The international share of visitor 
nights rose from 41% in 2019 to 
48% in 2025. This was well above 
the global aggregate of 31%, but 
below the rest of the GCC, where 
international travel accounted 
for around 80% of all activity in 
2025. Saudi’s international share 
of visitor nights is projected to 
rise to almost 60% by 2030.

Tourism Economics are delighted to partner with 
WTM and Spotlight Riyadh in producing this report. 
Combining the latest travel data and forecasts 
to 2030, this report examines the trends shaping 
Saudi Arabia’s inbound and outbound markets, 
showing where the Kingdom’s visitors are coming 
from, and where Saudi travellers are heading next. 
Our aim is to enable decision-makers to anticipate 
change, and to act on it early.

International 
travel to Saudi 

Arabia has 
grown rapidly, 

with visitor 
nights rising 

177%
between 2019 
and 2025 and 
the Kingdom 

recording the 
largest gain in 

global share of 
any destination.

Source: Tourism Economics 2026

Travel Activity Growth 
Visitor nights growth

Saudi Arabia World
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Source: Tourism Economics 2026

Source: Tourism Economics 2026

2019
Saudi Arabia:

41%
World:

32%

2030
Saudi Arabia:

59%
World:

35%

2025
Saudi Arabia:

48%
World:

31%

International Travel to Saudi Arabia: 2025 
Volumes and 2019-2025 Growth

International Share of Visitor Nights

Visitor Nights:

524m
(+177%)

Overnight Visits:

29.3m
(+67%)

Spending:

$45.3bn
(+69%)
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Leisure tourism has recorded the strongest growth, 
supported by the Kingdom’s sustained efforts to 
attract holidaymakers as part of its diversification 
strategy. Overnight leisure arrivals reached 7.6 
million in 2025, more than six times the 2019 level 
following the introduction of the e-visa system, while 
associated spending increased fivefold to $12.6 
billion. Leisure’s share of inbound visits, nights and 
spending rose from 6%, 5% and 9%, respectively, 
in 2019 to 26%, 19% and 28% in 2025. The Saudi 
Ministry of Tourism also reported that non-religious 
visits, of which leisure forms a significant part, 
surpassed religious arrivals for the first time in 
2025. The disproportionately high share of leisure 
spending highlights the segment’s economic value 
and the opportunity presented by its continued 
development.

Reflecting the broader trend across Saudi Arabia’s 
tourism sector, growth is expected to moderate 
as the destination matures, but will remain strong, 
reinforcing the Kingdom’s position as a major 
leisure destination. International leisure arrivals are 
projected to rise 93% between 2025 and 2030, an 
average annual growth rate of 14%, bringing Saudi 
Arabia level with the United Arab Emirates in leisure 
visits and ahead in visitor nights and spending. 
Nevertheless, leisure will remain much smaller than 
travel for other purposes, reflecting the continued 
importance of religious tourism to the Kingdom.

Leisure travel growing the fastest and gaining prominence as 
tourism diversifies

Tourism Economics are delighted to partner with 
WTM and Spotlight Riyadh in producing this report. 
Combining the latest travel data and forecasts 
to 2030, this report examines the trends shaping 
Saudi Arabia’s inbound and outbound markets, 
showing where the Kingdom’s visitors are coming 
from, and where Saudi travellers are heading next. 
Our aim is to enable decision-makers to anticipate 
change, and to act on it early.

Leisure is the  
fastest-growing 

segment of 
international travel 

to Saudi Arabia, 
with its share  

of overnight 
arrivals rising  

from 
6% in 2019 to 
26% in 2025.

Source: Tourism Economics 2026

Source: Tourism Economics 2026

International Leisure Travel to Saudi Arabia

2025 Volume CAGR 2019-25 CAGR 2025-30

Overnight Visits 7.6m 37% 14%

Visitor Nights 98.3m 49% 14%

Spending $12.6bn 32% 18%

Composition of International Travel to Saudi Arabia by Segment
Share of total

Leisure Business Other

6%
26% 29%

5%
19% 20%

9%
28% 31%

0%

20%

40%

60%

80%

100%

2019 2025 2030 2019 2025 2030 2019 2025 2030

Visits Nights Spend

Source: Tourism Economics 2026
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Saudi Arabia relies heavily on regional source 
markets for its inbound leisure visitors. In 2025, 
over half of international leisure arrivals to the 
Kingdom came from elsewhere in the Middle East, 
including 30% from the GCC: eight of the Kingdom’s 
ten largest source markets for inbound leisure 
nights were in the Middle East, while the remaining 
two (Algeria and Pakistan) involve relatively short 
travel distances. 

However, longer-haul markets are expected to 
gain prominence as the Kingdom’s destination 
marketing and global events reach travellers 
further afield. Leisure arrivals from Europe, Asia 
Pacific and North America are each projected to 
grow by at least 130% between 2025 and 2030, 
compared with around 70% from the Middle East. 
As a result, longer-haul markets are expected to 
account for 54% of leisure arrivals by 2030, up 
from 47% in 2025.

The intra-regional share has increased in recent 
years, with leisure travel from the Middle East 
growing faster than longer-haul demand between 
2019 and 2025 and accounting for more than 
half of the overall increase during the period. Air 
connectivity underpins these flows. OAG ranked 
the Cairo to Jeddah route the world’s second-
busiest international route in 2025, with 5.8 
million scheduled seats, reflecting low-cost carrier 
expansion between the two markets.

China is projected to deliver the strongest growth 
among Saudi Arabia’s prominent leisure source 
markets, with visitor nights increasing fivefold by 
2030. Chinese travellers are also particularly high 
spending, averaging $470 per night on international 
travel in 2025. Meanwhile, leisure activity from 
Thailand, Germany and Italy is forecast to more 
than triple, while volumes from the major source 
markets of Algeria, Pakistan, Morocco and India 
are expected to more than double. India and 
Indonesia offer further upside given their scale and 
rapid growth, although capacity constraints on key 
routes may limit Saudi Arabia’s ability to increase 
its market share. Easing these constraints could 
unlock additional demand from both markets.

Intra-regional source markets are crucial, but longer-haul 
will drive growth

Source: Tourism Economics 2026

2025 Top Source Markets for International 
Leisure Nights to Saudi Arabia

Bahrain
Volume:

12.1m
Share of total:

13%

Iraq
Volume:

7.5m
Share of total:

8%

Kuwait
Volume:

11.3m
Share of total:

12%
Egypt

Volume:

6.8m
Share of total:

7%

Algeria
Volume:

8.3m
Share of total:

9%

Large and Fast-Growing Leisure Long-Haul Source Markets for 
Saudi Arabia
Volume of inbound leisure nights in 2025 and expected growth to 2030
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Source: Tourism Economics 2026

Source: Tourism Economics 2026

Most inbound leisure visitors to Saudi 
Arabia come from elsewhere in the 

Middle East, but arrivals from 
longer-haul markets, including Europe 

and Asia, are set to grow faster in 
coming years.
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Strong growth will continue in 
coming years, with uplifts of 
more than one-third projected 
for total visitor nights for several 
cities between 2025 and 2030, 
reflecting an average annual 
increase of more than 6%. 
This is consistent with a large 
hotel development pipeline 
alongside new infrastructure 
and destination developments 
across these cities. Growth 
will be particularly strong for 
international volumes, as the 
Kingdom increasingly markets 
itself and connects with global 
travellers.

1514

Key city destinations seeing strong growth

Saudi cities have benefitted from the country’s incredible tourism 
growth in recent years. Among the larger cities, Jeddah and Riyadh 
both saw a more than doubling of total volumes (domestic and 
international visitor nights) between 2019 and 2025. Jeddah recorded 
a particularly large uplift in international tourism as an additional 
destination for those on religious visits as well as a unique leisure 
destination in its own right. Nevertheless, Makkah and Madinah 
remain the two largest city destinations in the country by some 
margin.
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3. Saudi Arabia 
Outbound Travel
The growing importance of Saudi 
Arabia to global destinations

Much like the wider Middle East region, Saudi Arabia 
achieves a large travel surplus, with inbound visits 
around 1.7 times the size of outbound volumes. 
Nevertheless, it remains a large and growing 
outbound market, with an increasing propensity 
to travel creating sustained opportunities for 
destinations. 

Saudi Arabia is the world’s 22nd largest outbound 
market by visits and 18th by spending. In 2025, 
Saudi travellers made 17.4 million international 
trips, staying 108 million nights in accommodation 
and spending almost $24 billion in destinations.

Outbound visits doubled between 2019 and 2025, 
equivalent to average annual growth of more than 
12%, well above the global uplift of 5% and that 
of 40% across the rest of the GCC. Saudi Arabia 
consequently rose from the world’s 40th largest 
outbound market in 2019 to the 22nd largest in 
2025, increasing its share of global outbound visits 
from 0.6% to 1.1%. It now accounts for half of all 
outbound visits from the GCC.

Saudi Arabia Outbound Travel:
2025 Volumes and 2019-2025 Growth

Source: Tourism Economics 2026

Spending:

$23.7bn
(+110%)

Visitor Nights:

108m
(+130%)

Overnight Visits:

17.4m
(+100%)
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Saudi Arabia is also a relatively high-value source 
market. Saudi travellers spent an average of $1,370 
per international trip in 2025, compared with around 
$1,100 globally. This partly reflects their longer 
average stays of 6.2 nights, compared with 4.8 
nights globally, and partially reflects an unusually 
deep household wealth base. UBS’ Global Wealth 
Report 2026 counts 348,000 US dollar millionaires in 
Saudi Arabia in 2025, up 2.6% on the previous year, 
while household debt accounts for barely 6% of 
gross wealth, among the lowest of the 56 countries 
surveyed.

Leisure is the largest segment of Saudi Arabia’s 
outbound market, accounting for more than half 
of visits and nights and exactly half of spending in 
2025. This follows stronger growth than in other 
segments, with outbound leisure visits rising by 
113% between 2019 and 2025, an average annual 
rate of 13.4%, compared with just over 80% for 
business and other purpose travel. This latter 
segment was the second-largest, accounting for 
around one-quarter of visits and one-third of 
nights, while business travel represented just 15% 
of visits and 10% of nights.

Official national accounts reinforce this pattern. 
The General Authority for Statistics reports that 
Saudi residents spent $6.7 billion abroad in Q4 
2025 alone, equivalent to 21% of all service 
imports and making tourism the Kingdom’s second 
largest services import. Approximately 93% of 
that spend was on non-business travel.

The uplift in Saudi outbound leisure visits has mostly 
reflected growth in travel to elsewhere in the Middle 
East, particularly within the GCC. Visits to Middle 
Eastern destinations rose 133% between 2019 and 
2025, including a 145% increase to those in the 
GCC. Long-haul visits increased by a comparatively 
modest 53%, with growth strongest for travel to 
Europe (+61%).

As a result, the Middle East remained the dominant 
destination region for Saudi leisure travellers, 
making up 82% of all visits in 2025, including 51% 
to the GCC specifically. Europe was the top longer-
haul region, receiving 10% of Saudi leisure visits, and 
Asia Pacific 4%.

Outbound visits 
from Saudi 

Arabia doubled 
between 2019 

and 2025, 
increasing 

the Kingdom’s 
share of global 

outbound travel.

Source: Tourism Economics 2026

Saudi Arabia’s Share of
Global Outbound Visits

Source: Tourism Economics 2026

2019

0.6% 2025

1.1%

2030

0.9%

Source: Tourism Economics 2026

2025 Leisure Share of Saudi Outbound Travel

Visits Nights Spend

61% 59% 50%

Source: Tourism Economics 2026

2025 Share of Saudi Arabia Outbound  
Leisure Visits

Region

Middle East 82%

Europe 10%

Asia Pacific 4%

North Africa 2%

Other 2%

Leisure the largest outbound segment

Intra-regional destinations remain most popular

Source: Tourism Economics 2026

Leisure is the most common 
form of travel among Saudis, 

accounting for around 60% of 
outbound visits and nights.
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Several Asian destinations to see 
strong growth in Saudi leisure 
visits

Among long-haul destinations, several Asia Pacific 
markets are projected to record the strongest growth 
in Saudi leisure travel. Thailand, the second-largest 
destination for Saudi leisure visits outside the Middle 
East, is expected to see a 46% increase between 
2025 and 2030. Smaller markets, including Indonesia, 
Australia and Singapore, are expected to grow by at 
least 50%. Australia and Singapore currently receive 
relatively few Saudi travellers, but should benefit as 
Saudi travellers seek new long-haul experiences.

Elsewhere, Morocco and Azerbaijan, the third- and 
fourth-largest destinations outside the Middle 
East in 2025, are set to record faster growth from 
Saudi leisure travellers than established European 
destinations. The United Kingdom, France and Spain 
are expected to record only modest growth in Saudi 
leisure nights as demand shifts towards emerging 
long-haul destinations, particularly in Asia Pacific. 
This reflects a broader cultural curiosity among 
Saudi travellers: Hilton’s 2026 research reveals that 
two-thirds of Saudi travellers make efforts to learn 
some of the local language before visiting, the joint 
highest of 14 markets surveyed. At the same time, 
Mariott’s 2026 study finds that three quarters of Saudi 
travellers expect to take a multi-country trip in 2026, 
indicating that established destinations increasingly 
compete for a part of the itinerary, rather than all of it.

Saudi outbound growth to 
moderate 

Growth in outbound travel from Saudi Arabia is 
expected to slow from its recent rapid pace, partly 
as the Kingdom’s expanding domestic tourism 
offer provides greater competition for international 
destinations. That said, outbound demand is 

projected to grow by an average of 1.9% annually 
between 2025 and 2030, broadly in line with 
population growth, while Saudi Arabia maintains 
around a 1% share of global outbound visits.

Nevertheless, capacity trends point to further 
upside for the United Kingdom, with scheduled seat 
capacity on non-stop services from Saudi Arabia 
to the UK at 172% above 2019 levels in 2025, and 
VisitBritain’s Visa transaction data identifying Saudi 
Arabia as Britain’s fastest-growing source market 
for card spending, up 74% year on year. Destination 
perception plays an important role shaping this 
demand, with Saudi travellers ranking the United 
Kingdom 8th out of 50 nations in the 2025 Anholt 
Nation Brands Index.

Saudi destination choice is also influenced by 
expanding international mobility. The Kingdom has 
broadened its visa facilitation network through 
agreements with countries across Europe, Asia 
and Central Asia, including Portugal, Türkiye, 
Spain, Poland, China, Uzbekistan and Kazakhstan, 
strengthening accessibility and laying groundwork 
for deeper tourism ties.

Muslim friendly positioning further shapes travel 
patterns. The 2025 Mastercard CrescentRating 
Global Muslim Travel Index highlights the 
importance of halal friendly services in attracting 
travellers from the Middle East. While Malaysia 
remains a leading Muslim majority destination, 
non Muslim majority countries such as Singapore, 
Thailand and the Philippines are becoming 
increasingly competitive, demonstrating that 
investment in inclusive, halal friendly tourism 
offerings can broaden appeal.

Outbound Travel Growth
Growth in visits (CAGR)

Large and Fast-Growing Leisure Destinations Outside Middle East 
from Saudi Arabia
Volume of leisure nights in 2025 and expected growth to 2030

Saudi Arabia World

12.3%

1.9%

13.4%

0.6%0.8%

5.9%

1.4%

5.4%

0%

5%

10%

15%

2019-25 2025-30 2019-25 2025-30

Total Travel Leisure Travel
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Source: Tourism Economics 2026Source: Tourism Economics 2026

Asian destinations are set to 
record strong growth in Saudi 

leisure travel, while increases in 
major European markets will be 

more modest.

Growth 2025-30 (Right Side)Volume (thousand) in 2025 (Left Side)

0%

20%

40%

60%

80%

100%

120%

0

50

100

150

200

250

300

United
Kingdom

Thailand Morocco Azerbaijan France Spain South
Africa

Indonesia Australia Singapore Cyprus United
States

Average Growth for All Saudi Outbound Leisure Outside Middle East



2322

Types of travel:Types of travel:

By destination

Domestic
•	 Overnight travel activity by residents within 

their own country

International/inbound
•	 International/inbound activity into a destination 

by visitors living in another country 

Intraregional
•	 International/inbound activity by visitors living 

in the same world region as the destination 
country (e.g., travel by residents of United Arab 
Emirates to Saudi Arabia)

International/inbound from outside of region
•	 International/inbound activity by visitors living 

in a different world region as the destination 
country (e.g., travel by residents of the United 
Kingdom to Saudi Arabia)

Total domestic and international/inbound
•	 The sum of domestic and all international/

inbound activity

Outbound
•	 International travel activity by visitors out of 

a source market to a different country. This 
is calculated on an arrivals basis (from the 
perspective of the destination country). Includes 
intraregional as well as travel outside the 
region.

Intraregional outbound
•	 International travel activity by visitors out of a 

source market to a destination country in the 
same world region (e.g., travel by residents of 
Saudi Arabia to United Arab Emirates)

Outbound to outside of region
•	 International travel activity by visitors out of 

a source market to a destination country in a 
different world region (e.g., travel by residents 
of Saudi Arabia to the United Kingdom)

By type

Leisure
•	 Leisure travel activity is travel for leisure 

purposes in a destination. For visits and nights 
this excludes activity for other purposes, 
including religious travel and visiting friends 
and relatives (VFR), but these categories are 
sometimes included in the leisure spend metrics

Business
•	 Business travel activity is travel for business 

purposes in a destination

Other
•	 Travel for non-leisure or business purposes 

activity is travel for other purposes in a 
destination. This includes travel for purposes, 
including religious travel and visiting friends and 
relatives (VFR), including at least one overnight 
in paid accommodation

Total Travel
•	 Sum of leisure, business and other travel 

activity

By destination and type

•	 Travel activity can be combined to discuss 
trends among domestic or international visitors 
in relation to leisure, business or other purpose 
of travel to a destination

This report uses the following terms and definitions when describing tourism 
activity which are set out and explained in more detail below.

Middle East region
Group of countries according to geographical area encompassing 15 countries, including:

1.	 Bahrain
2.	 Egypt
3.	 Kuwait
4.	 Iraq
5.	 Jordan
6.	 Oman
7.	 Qatar
8.	 Saudi Arabia
9.	 Türkiye
10.	 United Arab Emirates

Unless specified otherwise data in this report is based on the aggregation of these countries.

Gulf Cooperation Council countries
Group of countries in the Middle East containing the following 6 countries:

1.	 Bahrain
2.	 Kuwait
3.	 Oman
4.	 Qatar
5.	 Saudi Arabia
6.	 United Arab Emirates

Key travel activity indicators

•	 Tourism arrivals/visits is the total number of visitors to a destination
•	 Tourism nights is the total number of nights in paid accommodation by visitors in a destination
•	 Travel/tourism expenditure includes all types of spend, including accommodation, eating and drinking, 

shopping, entertainment and transport-related costs, undertaken by visitors travelling within in a 
destination. This excludes the transport cost getting to/from the destination (e.g., international air fare)

Report Definitions
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and policy decisions. The team delivers best-in-
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All data shown in tables and charts are Oxford 
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stated and cited in footnotes, and are copyright © 
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Data/trends referencing any individual country 
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The modelling and results presented here are 
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producing its report and forecasts in good faith. 
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To discuss the report further please contact:

Carl Littlechild
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clittlechild@oxfordeconomics.com

To learn more about Tourism Economics,  
please visit:

www.tourismeconomics.com
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