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[bookmark: _Hlk213845090]Welcome to the Responsible Tourism Awards 2027 

NATURE TOURISM BENEFITTING COMMUNITIES 

Read this advice before completing the application form

Style and content
· Do not write just for the judges- As you complete this entry, think about how what you write here can be used in your communication with clients, potential clients, the communities you work in and business partners. 
· Avoid repetition and marketing language – The judges are looking for answers that directly respond to the question asked.  Beware of flowery marketing language and focus on telling us your story with facts. We find the best application forms are written by those delivering the projects.
· Do include: The judges are looking for a clear statement of:
· Why you choose to take responsibility for doing something? 
· What you did/ What you do – and how it was funded? 
· What was the impact of your efforts? Quantify them if you can.  
· One document only  - Please note we can only accept ONE entry document. If you have supplementary information, or evidence you’d like to share with the judges please include a link within the entry form to a drop box contenting further information, or to specific webpages. 
· No larger than 1MB

Upload your completed form here:
Once you have completed your application form, please upload it here 
https://rtawards.icrt.global/

NATURE TOURISM BENEFITTING COMMUNITIES 
For the last couple of decades, we have been recognising tourism businesses as having a positive impact on nature and wildlife.  The charismatic megafauna found in national parks and other protected areas, primarily in developing countries, attracts travellers from countries that have hunted out most of these species and where reintroduction initiatives are resisted.

The ecotourism slogan, “leave only footprints, take only photographs”, reveals the problem. The gazetting of land  to conserve wildlife generally requires the removal and exclusion of those who previously lived in, or had access to, the reserve area for grazing, fodder, thatching grass, honey, fishing and meat. People in the buffer zone pay the cost of conservation and suffer raids on their crops by wildlife. The IUCN defines ‘human-wildlife conflict’, as the ‘struggles that emerge when the presence or behaviour of wildlife poses an actual or perceived, direct and recurring threat to human interests or needs, leading to disagreements between groups of people and negative impacts on people and/or wildlife’. According to the IUCN, human-wildlife conflict is becoming more frequent, widespread, and serious.

In the 2027 Responsible Tourism Awards, we are looking for tourism businesses and  conservation organisations which are making a real contribution to the livelihoods of local communities in and around wildlife and nature destinations whether that is “non-consumptive” tourism such as photographic safaris or “consumptive” tourism such as hunting safaris.

This includes, but is not limited to businesses and protected area managers that:
· ensure that local communities benefit from nature-based or wildlife tourism by the creation of employment for local communities within the protected area, in conservation or tourism services, including guiding and accommodation; 
· sourcing produce, souvenirs for resale, art and craft for soft furnishing, storytelling dance and music for accommodation within the protected area
· encouraging and supporting the development of tourism services (accommodation, food and beverage) wildlife and cultural experiences, performances, storytelling, art and craft and souvenirs in the buffer zone
· creating opportunities for those living in a buffer zone to have a tourist experience , as Responsible Travel does with Trip for a Trip. 

APPLICATION FORM
Part 1 of 2

We rely to a very significant degree on information you provide on this application form.  In the highly unlikely event that we receive objections an award we rely on the information provided by the applicant and will quote the evidence provided here in support of our making the Award. 
[bookmark: _Hlk213845161]

	1. Region and Category


	

	




	2. Business or Destination: If you are recognised in the Awards this is the name of the entity which will be recognised 


	

	        Website(s) 

	Wordcount: n/a




	3. What does your business or project do?

	

	Requirements: Tell us what your business or organisation does   
Word Count Maximum: 500




	4. Tell us what you have done. Look again at our description of the category you have entered – see above 

	

	Maximum Wordcount: 750




	5. Why did you do this? 

	

	Requirements: Here we are looking to hear about why you chose to do this? What is the need you are addressing, and how did you identify this as a need? Why did this matter to you? Wordcount: Maximum 750




	6. What have you achieved? What has been the impact of your initiative?

	

	Requirement: Here, we are looking to identify what you have achieved to date and the impact that has been delivered through this project. If you do not have exact figures, you can estimate these but please explain how you came to this number. Max Wordcount: 750




	7. What did you do? How did you do this?  How was it funded?

	

	Requirement: Here we are looking for answers that show how you achieved this. What approach did you take and why? What tools and materials were used? How do you measure success? Do you report what you achieve in Responsible Tourism? 
Maximum Wordcount: 750 




	8. How is your project or approach different from others?

	





	Requirements: Here, we are looking to understand what makes your initiative different. This could be in the form of creating new ways of working, and deploying new tools in areas not used before.  Maximum Wordcount: 300



[bookmark: _Hlk213845218]

	9. FURTHER  INFORMATION

	9a What responsible tourism policies do you have in place? 
Please share a link to your website or share a link to a drop box with your policies. (Please note we cannot accept attachments with this awards entry form)

	


	9b What plans do you have for the future?


	.



	9c Have you influenced others with your initiative?


	

	9d Do you have any other responsible tourism initiatives outside of this initiative?

	

	9e Any other comments you wish to add?

Any other supplementary materials you’d like the judges to see? Please include a link to a drop box, or weblinks explaining to the judges in this form what the links connect to 

	



Part 2. ‘ADDITIONAL INFORMATION’

	Contact information for the person who completed the application

	Title 

	

	Name
	

	Role in business/project

	

	Phone

	

	Email

	





	Business information 

	Address

	

	Website

	

	Social media
· LinkedIn
· YouTube
· Facebook
· Instagram
· TikTok
· Other 
	

	· 
	

	· 
	

	· 
	

	· 
	

	· 
	

	The team

	

	Founding date

	

	Regions you operate in

	

	Awards previously won

	




	Reference 1

	Title 

	

	Organisation

	

	Job title

	

	Phone number
	

	Email address
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