[bookmark: _Hlk213845090]Welcome to the Responsible Tourism Awards 2026 

NATURE POSITIVE

Read this advice before completing the application form

Style and content
· Content for the future - As you complete this entry, think about how what you write can be used in your communication with clients, potential clients, the community and business partners. 
· Avoid repetition and marketing language – The judges are looking for answers that directly respond to the question asked.  Beware of flowery marketing language and focus on telling us your story with facts. We find the best application forms are written by those delivering the projects.
· Do include: The judges are looking for a clear statement of:
· Why you choose to take responsibility for doing something? 
· What you did/ What you do – and how it was funded? 
· What was the impact of your efforts? Quantify them if you can.  
· One document only  - Please note we can only accept ONE entry document. If you have supplementary information, or evidence you’d like to share with the judges please include a link within the entry form to a drop box contenting further information, or to specific webpages. 

Save your form like this:
When you have completed the form please save it with the award, category and your name ie
· Which Regional Award,/the award category /Your Name
For example: If, you’re a tour operator called TourB applying in the Africa regional awards for Local Economic Benefit, you would name your entry: Africa_LocalEconomicBenefit_TourB

Upload your completed form here:
Once you have completed your application form, please upload it here: http://www.rtawards.icrt.org/submit-entry



NATURE POSITIVE 
Wildlife and the natural environment are important drivers for travel. The travel and tourism sector depends on nature's beauty to provide its goods and services, yet nature tourism can negatively impact the places we visit. The tourism sector has a responsibility to help reverse biodiversity loss and protect nature for future generations by promoting a nature-positive approach to tourism – whether that is “non-consumptive” tourism such as photographic safaris or “consumptive” tourism such as hunting safaris.
We are looking for:
· Businesses of both types of tourism (consumptive and non-consumptive) that act as guardians of biodiversity and which can demonstrate a positive impact on the conservation of the natural environment, and
· Conservation organisations, and protected area management organisations which are effectively using tourism, consumptive and non-consumptive, to manage and enhance biodiversity
This includes, but is not limited to
· Businesses that contribute to rebuilding and replenishing the natural environment and reduce the negative impacts caused by tourism
· Businesses that have developed ways for people to have meaningful and close encounters with wildlife without causing harm to the species or their environment  
· Ways of using consumptive tourism to maintain a healthy biodiversity mix with fenced protected areas
· Businesses and protected area managers that ensure that local communities benefit from nature-based tourism and that they, too, can experience its value
· Organisations that educate travellers and raise awareness of the importance of protecting the environment.

APPLICATION FORM
Part 1 of 2


	1. Region and Category


	

	Requirement: Please reconfirm which region and which award category you are entering eg Africa/Local Economic Benefit
Wordcount: n/a




	2. Business or Destination: If you are recognised in the Awards this is the name of the entity which will be recognised 


	

	[bookmark: _Hlk144361776]The word counts are maximums they are not targets. This is the name that should be part of your file name when you submit. 
Wordcount: n/a




	3. What does your business or project do?

	

	Requirements: Tell us what your business or organisation does   
Word Count Maximum: 500




	4. Tell us what you have done. Look again at our description of the category you have entered – see above 

	

	Maximum Wordcount: 750




	5. Why did you do this? 

	


	Requirements: Here we are looking to hear about why you chose to do this? What is the need you are addressing, and how did you identify this as a need? Why did this matter to you? Wordcount: Maximum 750




	6. What have you achieved? What has been the impact of your initiative?

	
.


	Requirement: Here, we are looking to identify what you have achieved to date and the impact that has been delivered through this project. If you do not have exact figures, you can estimate these but please explain how you came to this number. Max Wordcount: 750




	7. What did you do? How did you do this?  How was it funded?

	

	Requirement: Here we are looking for answers that show how you achieved this. What approach did you take and why? What tools and materials were used? How do you measure success? Do you report what you achieve in Responsible Tourism? 
Maximum Wordcount: 750 




	8. How is your project or approach different from others?

	

	Requirements: Here, we are looking to understand what makes your initiative different. This could be in the form of creating new ways of working, and deploying new tools in areas not used before.  Maximum Wordcount: 300
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	9. FURTHER  INFORMATION

	9a What responsible tourism policies do you have in place? 
Please share a link to your website, or share a link to a drop box with your policies. (Please note we cannot accept attachments with this awards entry form)

	


	9b What plans do you have for the future?


	

	9c Have you influenced others with your initiative?


	

	9d Do you have any other responsible tourism initiatives outside of this initiative?

	

	9e Any other comments you wish to add?

Any other supplementary materials you’d like the judges to see? Please include a link to a drop box, or weblinks explaining to the judges in this form what the links connect to 

	





Part 2. ‘ADDITIONAL INFORMATION’

	Contact information for the person who completed the application

	Title 

	

	Name
	

	Role in business/project

	

	Phone

	

	Email

	




	Business information 

	Address

	

	Website

	

	Social media
· LinkedIn
· YouTube
· Facebook
· Instagram
· TikTok
· Other 
	

	· 
	

	· 
	

	· 
	

	· 
	

	· 
	

	The team

	

	Founding date

	

	Regions you operate in

	

	Awards previously won

	



	Reference 1

	Title 

	

	Organisation

	

	Job title

	

	Phone number
	

	Email address
	



	Reference 2

	Title 

	

	Organisation

	

	Job title

	

	Phone number
	

	Email address
	



