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World Travel Market is home to the global leisure travel community; providing NTO’s and international travel providers a 
place to promote and do business with world-class travel buyers, as well as providing a stage to showcase their  
services to the international press.

Travel contributes 10.3% to global GDP. At World Travel Market 2023, 43,727 travel professionals from 184 countries  
gathered to do business. With 26,025 decision makers holding budgets worth £53.5billion, WTM is where deals  
are done.

As the most influential travel event globally, WTM London provides unrivaled exposure to, not only the most senior 
audience, but a database of over 75,000+ travel trade professionals, 37,000+ companies, 2000+ of the worlds media,  
and 260,000+ social media followers.
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TAKE YOUR PLACE

ACCOMODATION PARTNER

 £69,680

• Logo placement on event signage as  
Official Show Partner

• Logo placement on email footer as  
Official Show Partner

• 1 x Content block on WTM Official Email campaign, 
50 words, reaching 75k contacts

• 1 x Exclusive WTM Press Release to all WTM media 
contacts and repost via social

• 2 x Social Media posts across all WTM channels, 
reaching 260k followers

• 1 x WTM Official App notification onsite to drive 
traffic to stand

• Option to promote trip or competition  
to WTM audience 

• Aligned as a leader in this specialism, co-branding 
as ‘Show Partner’

• Sponsorship asset within ExCel London –  
to the value of £15k

• Speaking opportunity within Official  
WTM Conference

• WTM Connect Me meeting platform,  
diary concierge x 30 diaries/sharers

• WTM Gold Exhibitor Sponsor Package

• Placement on WTM Official Broadcast Rota  
for media interviews

• Logo placement on website homepage as  
Official Show Partner

• Logo placement within Official Event Guide  
as Official Show Partner
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TAKE YOUR PLACE

TRANSPORTATION PARTNER

 £69,680

• Logo placement on event signage as  
Official Show Partner

• Logo placement on email footer as  
Official Show Partner

• 1 x Content block on WTM Official Email campaign, 
50 words, reaching 75k contacts

• 1 x Exclusive WTM Press Release to all WTM media 
contacts and repost via social

• 2 x Social Media posts across all WTM channels, 
reaching 260k followers

• 1 x WTM Official App notification onsite to drive 
traffic to stand

• Option to promote trip or competition  
to WTM audience 

• Aligned as a leader in this specialism, co-branding 
as ‘Show Partner’

• Sponsorship asset within ExCel London –  
to the value of £15k

• Speaking opportunity within Official  
WTM Conference

• WTM Connect Me meeting platform,  
diary concierge x 30 diaries/sharers

• WTM Gold Exhibitor Sponsor Package

• Placement on WTM Official Broadcast Rota  
for media interviews

• Logo placement on website homepage as  
Official Show Partner

• Logo placement in Official  
WTM Welcome Guide preshow

• Logo placement within Official Event Guide  
as Official Show Partner
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TAKE YOUR PLACE

EXPERIENCE PARTNER

 £ 69,680

• Logo placement on event signage as  
Official Show Partner

• Logo placement on email footer as  
Official Show Partner

• 1 x Content block on WTM Official Email campaign, 
50 words, reaching 75k contacts

• 1 x Exclusive WTM Press Release to all WTM media 
contacts and repost via social

• 2 x Social Media posts across all WTM channels, 
reaching 260k followers

• 1 x WTM Official App notification onsite to drive 
traffic to stand

• Option to promote trip or competition  
to WTM audience 

• Aligned as a leader in this specialism, co-branding 
as ‘Show Partner’

• Sponsorship asset within ExCel London –  
to the value of £15k

• Speaking opportunity within Official  
WTM Conference

• WTM Connect Me meeting platform,  
diary concierge x 30 diaries/sharers

• WTM Gold Exhibitor Sponsor Package

• Placement on WTM Official Broadcast Rota  
for media interviews

• Logo placement on website homepage as  
Official Show Partner

• Logo placement in Official  
WTM Welcome Guide preshow

• Logo placement within Official Event Guide  
as Official Show Partner

SOLD
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TAKE YOUR PLACE

TECHNOLOGY PARTNER

 £ 69,680

• Logo placement on event signage as  
Official Show Partner

• Logo placement on email footer as  
Official Show Partner

• 1 x Content block on WTM Official Email campaign, 
50 words, reaching 75k contacts

• 1 x Exclusive WTM Press Release to all WTM media 
contacts and repost via social

• 2 x Social Media posts across all WTM channels, 
reaching 260k followers

• 1 x WTM Official App notification onsite to drive 
traffic to stand

• Option to promote trip or competition  
to WTM audience 

• Aligned as a leader in this specialism, co-branding 
as ‘Show Partner’

• Sponsorship asset within ExCel London –  
to the value of £15k

• Speaking opportunity within Official  
WTM Conference

• WTM Connect Me meeting platform,  
diary concierge x 30 diaries/sharers

• WTM Gold Exhibitor Sponsor Package

• Placement on WTM Official Broadcast Rota  
for media interviews

• Logo placement on website homepage as  
Official Show Partner

• Logo placement within Official Event Guide  
as Official Show Partner
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TAKE YOUR PLACE

SUSTAINABILITY PARTNER

 £ 69,680

• Logo placement on event signage as  
Official Show Partner

• Logo placement on email footer as  
Official Show Partner

• 1 x Content block on WTM Official Email campaign, 
50 words, reaching 75k contacts

• 1 x Exclusive WTM Press Release to all WTM media 
contacts and repost via social

• 2 x Social Media posts across all WTM channels, 
reaching 260k followers

• 1 x WTM Official App notification onsite to drive 
traffic to stand

• Option to promote trip or competition  
to WTM audience 

• Aligned as a leader in this specialism, co-branding 
as ‘Show Partner’

• Sponsorship asset within ExCel London –  
to the value of £15k

• Speaking opportunity within Official  
WTM Conference

• WTM Connect Me meeting platform,  
diary concierge x 30 diaries/sharers

• WTM Gold Exhibitor Sponsor Package

• Placement on WTM Official Broadcast Rota  
for media interviews

• Logo placement on website homepage as  
Official Show Partner

• Logo placement within Official Event Guide  
as Official Show Partner
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TAKE YOUR PLACE

DIVERSITY, EQUITY & INCLUSION PARTNER

 £ 69,680

• Logo placement on event signage as  
Official Show Partner

• Logo placement on email footer as  
Official Show Partner

• 1 x Content block on WTM Official Email campaign, 
50 words, reaching 75k contacts

• 1 x Exclusive WTM Press Release to all WTM media 
contacts and repost via social

• 2 x Social Media posts across all WTM channels, 
reaching 260k followers

• 1 x WTM Official App notification onsite to drive 
traffic to stand

• Option to promote trip or competition  
to WTM audience 

• Aligned as a leader in this specialism, co-branding 
as ‘Show Partner’

• Sponsorship asset within ExCel London –  
to the value of £15k

• Speaking opportunity within Official  
WTM Conference

• WTM Connect Me meeting platform,  
diary concierge x 30 diaries/sharers

• WTM Gold Exhibitor Sponsor Package

• Placement on WTM Official Broadcast Rota  
for media interviews

• Logo placement on website homepage as  
Official Show Partner

• Logo placement within Official Event Guide  
as Official Show Partner



www.wtm.com/london

TAKE YOUR PLACE

COMMUNITY HUB

 £ 119,000 each
TWO PACKAGES AVAILABLE

• Promoted as Official Show Partner, across WTM 
pre-show and onsite Branding across Official WTM 
Community Hub

• Branding of tables within 1400sqm area

• WTM Gold Exhibitor Sponsor Package

• Placement on WTM Official Broadcast Rota  
for media interviews

• Logo placement on website homepage as  
Official Show Partner

• Logo placement within Official Event Guide  
as Official Show Partner

• Logo placement on event signage as  
Official Show Partner

• Logo placement on email footer as  
Official Show Partner

• 1 x Content block on WTM Official Email campaign, 
50 words, reaching 75k contacts

• 1 x Exclusive WTM Press Release to all WTM media 
contacts and repost via social

• 2 x Social Media posts across all WTM channels, 
reaching 260k followers

• 1 x WTM Official App notification onsite to drive 
traffic to stand

• Option to promote trip or competition  
to WTM audience

• Option to provide themed food or drink (subject to 
H&S review) at Official Party

• Option to provide DJ or entertainment of choice  
at Official Party

• Option to provide Goody bag at Official Party

• Options to inform the design brief for The  
Community Hubs (deadline e/o January 2024)
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TAKE YOUR PLACE

WELCOME PARTNER

 £ 80,000

• Promoted as Official Show Partner, across WTM  
pre-show and onsite

• Exclusive sponsorship of all registration and  
information desks

• Exclusive sponsorship of all registration and  
information staff – clothing to be supplied  
by sponsor

• WTM Gold Exhibitor Sponsor Package

• Placement on WTM Official Broadcast Rota  
for media interviews

• Logo placement on website homepage as  
Official Show Partner

• Logo placement within Official Event Guide  
as Official Show Partner

• Logo placement on event signage as  
Official Show Partner

• Logo placement on email footer as  
Official Show Partner

• 1 x Content block on WTM Official Email campaign, 
50 words, reaching 75k contacts

• 1 x Exclusive WTM Press Release to all WTM media 
contacts and repost via social

• 2 x Social Media posts across all WTM channels, 
reaching 260k followers

• 1 x WTM Official App notification onsite to drive 
traffic to stand

• Option to promote trip or competition  
to WTM audience 



Click to browse our venue spaces and explore the  
media opportunities available.

ExCel London Sponsorship
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Artwork Specifications
Accepted Formats
Print Artwork 
Only print-ready .PDF files with any links  
embedded, and any text outlined are accepted.

Digital artwork
.MP4 for video, maximum filesize 180mb.
.JPG or .PNG for images.

Images
To ensure that your file is of the highest quality
please make sure your graphic in no lower than
75dpi at full size or 750dpi at 10% scale.

Copyright is the responsibility of the client, and
ExCeL London cannot take any responsibility
for this.

Please supply logos and icons as vectors,  
where possible.

Colours
Our printing process uses a four colour system,
and cannot always match a Pantone reference
exactly.

Please state any Pantone references that you
wish to aim to produce, and supply any colour
correct proofs you have, to your assigned
Project Manager, before supplying the artwork.

Artwork Supply
We accept files via WeTransfer, Dropbox, or FTP 
systems, such as Google Drive and OneDrive

Lead times
Artwork and proofs should be sent to your 
Media Operations Manager by 5th September 
2024. For further technical or artwork related  
enquiries, please contact: 
sponsorship.fulfilment@reedexpo.uk

Any artwork recieved after the agreed date, 
will be liable for a 30% surchange in order 
to produce the graphics on time. This will be 
advised by your Media Operations Manager.

Content
When supplying your content, please note that
at ExCeL London we consider the content of
all advertising and branding crucially to analyse
how this impacts the impression of our venue
and our visitors.

ExCeL will not accept any content that is
deemed offensive, threatening or controversial
in anyway.

If you feel that your content may be in question
to any extreme, please send a low res mockup
of the content for us to check prior to the
final artwork supplied. ExCeL will not be held
responsible for any additional costs that are
incurred due to the resubmission of artwork
files.

Document layout
Artwork should be created in the correct
proportion to the final print size.

Shaped items should have the guide template
included, within the artwork, to ensure no
elements are cropped.

We now offer sustainable alternatives to all
print items. Please contact your Media
Operations Manager to enquire.

Becoming 
sustainable

As awareness builds of the impact of every
single one of our activities on the planet, our
media team has been challenging current
practices in the event and print industries.

Many printed media materials contain PVC,
and we are now able to upcycle the PVC to
create a variety of products, from traffic cones
to roofing materials.

Our lightboxes, which we produce on a
100% polyester-based PET, now have a fully
recyclable option. For signage and media that
requires a rigid format, we now only use 100%
recyclable FSC-certified board.

And finally, PVC-free vinyl is now available for
application to glass and walls. Our goal is to
ensure these can be a high quality alternative
to our current material, before we offer these
for our clients.

As with most eco-friendly products the costs
can be higher than their standard equivalents.
If you are interested in exploring sustainable
options for your print media, please contact
your Media Operations Manager.



www.wtm.com/london



Terms & Conditions
Payment
• Payment for Media orders is required at least 

2 days prior to the first live day of the event, 
upon signing of the Media Service Order 
Confirmation.

• Media items will not be produced until ExCeL 
London are in receipt of a signed Media Order 
Confirmation form.

• Prices shown include tenancy of media site, 
production and installation. All prices  
exclude VAT.

• Should you require ExCeL London to manage 
sponsor bookings directly, a client handling 
fee will be applied for each sponsor.

Artwork Deadlines
Standard artwork deadlines are as follows:

• Printed artwork is required at least 28 days 
prior to the first live day of the event.

• Digital artwork is required at least 14 days 
prior to the first live day of the event.

• Any late artwork, unless agreed in writing by 
your Media Operations Manager, will incur a 
30% surcharge.

General
• Graphics will not be produced unless approved 

by the client, and written confirmation is 
provided to ExCeL London. ExCeL London 
is not responsible for incorrect spelling, text or 
artwork.

• ExCeL London reserves the right to refuse 
artwork if the subject matter or imagery is 
deemed to be offensive.

• Media sites will be installed ready for the open 
days of the exhibition or conference, not 
including any build or break days of the event. 
Should you require graphics to be installed for 
build or break days, please enquire with your 
Media Operations Manager.

Artwork Submission
• Artwork must be submitted via WeTransfer, 

Dropbox, or FTP systems, such as Google 
Driveor OneDrive. Alternatively, if the files are 
under 20mb, they can be submitted directly 
to your Media Operations Manager

Print

• Print files must be submitted as .PDF files, with 
any images embedded & all text outlined.

Digital

• Digital files must be submitted as .MP4 for  
video, and .JPG / .PNG for images.

• Maximum filesize is 180mb for digital artwork.

• Digital content should be 10 seconds in length, 
unless specified by your Media Operations Manager.
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