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° Buyer Programs ° Opening Ceremony

° Press ° Experiences
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° 8 ° Premium Partners
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O Index

» Speed Networking Sessions
» Training Sessions for Buyers
» Buyer's Lounge

%

FORWARD




:= BACK TO MAIN MENU

programs

+55% compared to 2023 +26% compared to 2023
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Brand exposure
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Networking
sessions
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O Index

» Influencer’s Lounge

» Brand Exposure for the Press
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Brand exposure for

the press




O Index

» Complete Package
» Branding at the registration

» Entrance tunnel to the event
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Complete visibility package at
registration

ﬁ e o Logo on every page of the registration process

o Logo on all registration confirmation emails
P o Banner on the registration page of the website

Digital actions

o Logo on all physical visitor and exhibitor credentials

o Branding on the back wall of the main entrance registration area

o Branding on the accreditation side panel at the entrance to the white* or
green** pavillion

o QR Code in the registration area directing to exhibitor content

Actions at the
event

UsSD 18,034 DD

(1 q uota) FORWARD
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Branding at the registration

aréa

o Branding on the back wall of the registration area at the entrance to the
white* or green** pavilion

o Branding on the accreditation side panel at the entrance to the white* or
green pavilion**

o QR Code in the registration area directing to exhibitor content

Actions at the
event

USD 8,000 [N

(1 quota) FORWARD
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O Index

» Tecnologia Theater
» Transformation Theater

» Trends Theater
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The futuge IS OPen.
Be the change
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Transformation

Theater
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» Banners in the entrance hall white pavilion)
» Banner in the entrance hall (green pavilion)
» Banner in the exit corridor

» Hanging aisle banner

» Hanging advertising banner

» Hanging banner regional

» Giant Floor Tile

» Small Floor Tile

O Index

P Advertising Pennants
» Digital totem

» Digital totems in the foyer
» Pavilion Marquee
P Restaurant tables

» Video in theaters
» Lanyards

» Welcome bags

200

FORWARD



Banner in the

entrance hall

White Pavilion entrance




Banner in the

entrance hall

Green Pavilion entrance




Banner in the exit

corridor




Hanging
aisle
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Hanging
advertising
banner
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Hanging
banner
regional
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Giant floor tile
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Small floor tile
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VISITE NOSSO
STAND J51




Digital totem







Pavilion

marquee
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O Index

» Opening Ceremony
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O Index

» Wi-fi Plaza
» \Wi-fi Café
» Brand Activation

» Conference Room
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Wi-fi plaza




Wi-Fi Café

Tour Operators Area




Brand activation
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Premium Partners

Every year WTM Latin America divides its pavilion into key business areas within the tourism industry and now you
can tie your brand to each of these areas.

For more information, please contact our sales team.

MOBILITY ACCOMODATION NATIONAL INTERNATIONAL DIVERSITY

LKL %

BACK FORWARD




Premium
Partners

© index

» Mobility » National
» Accomodation » International
» Tecnology > Diversity
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Premium
Partners

MOBILITY

e— BACK TO MAIN MENU

MOBILITY PARTNER

Aligned as a leader in this specialism, co-branding as ‘Show Partner’

Theatre - presentation slot

Brand exposed during opening ceremony

WTM Gold Exhibitor Sponsor Package

Logo placement on website homepage as Official Show Partner

Logo placement on event floorplan as Official Show Partner

Logo placement on email footer as Official Show Partner

1 x Content block on WTM Official Email campaign

1 x Exclusive WTMLAT Press Release to all event media channels

2 x Social Media posts

Hanging Banner non-exclusive (3m x 2m) in the region as an Official Partner

e— BACK TO INDEX
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ACCOMODATION PARTNER

Aligned as a leader in this specialism, co-branding as ‘Show Partner’

Premium
Partners

Theatre - presentation slot

Brand exposed during opening ceremony

WTM Gold Exhibitor Sponsor Package

Logo placement on website homepage as Official Show Partner
Logo placement on event floorplan as Official Show Partner
Logo placement on email footer as Official Show Partner

1 x Content block on WTM Official Email campaign

1 x Exclusive WTMLAT Press Release to all event media channels

2 X Social Media posts

ACCOMODATION

Hanging Banner non-exclusive (3m x 2m) in the region as an Official Partner

LKL %

BACK FORWARD
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Premium TECHNOLOGY PARTNER
Pa rthers Aligned as a leader in this specialism, co-branding as ‘Show Partner’

Tech Theatre - presentation slot

Brand exposed during opening ceremony

WTM Gold Exhibitor Sponsor Package

Logo placement on website homepage as Official Show Partner

owo Logo placement on event floorplan as Official Show Partner

Logo placement on email footer as Official Show Partner

(A\—© - . .
1 x Content block on WTM Official Email campaign
-0

1 x Exclusive WTMLAT Press Release to all event media channels

2 x Social Media posts

TECHNOLOGY

Hanging Banner non-exclusive (3m x 2m) in the area as an Official Partner

%
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Premium NATIONAL DESTINATION PARTNER
Pa rtners Aligned as a leader in this specialism, co-branding as ‘Show Partner’

Theatre - presentation slot

Brand exposed during opening ceremony

WTM Gold Exhibitor Sponsor Package

Logo placement on website homepage as Official Show Partner

Logo placement on event floorplan as Official Show Partner

Logo placement on email footer as Official Show Partner

1 x Content block on WTM Official Email campaign

1 x Exclusive WTMLAT Press Release to all event media channels

2 X Social Media posts

NATIONAL

Hanging Banner non-exclusive (3m x 2m) in the region as an Official Partner
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Premium INTERNATIONAL DESTINATION PARTNER
Pa rtners Aligned as a leader in this specialism, co-branding as ‘Show Partner’

Theatre - presentation slot

Brand exposed during opening ceremony

WTM Gold Exhibitor Sponsor Package

Logo placement on website homepage as Official Show Partner

Logo placement on event floorplan as Official Show Partner

Logo placement on email footer as Official Show Partner

1 x Content block on WTM Official Email campaign

1 x Exclusive WTMLAT Press Release to all event media channels

2 x Social Media posts

INTERNATIONAL

Hanging Banner non-exclusive (3m x 2m) in the region as an Official Partner

%
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Premium DIVERSITY, EQUITY & INCLUSION PARTNER
Pa rtners Aligned as a leader in this specialism, co-branding as ‘Show Partner’

Transformation Theatre - presentation slot

Brand exposed during opening ceremony

WTM Gold Exhibitor Sponsor Package

Logo placement on website homepage as Official Show Partner

Logo placement on event floorplan as Official Show Partner

Logo placement on email footer as Official Show Partner

1 x Content block on WTM Official Email campaign

1 x Exclusive WTMLAT Press Release to all event media channels

2 X Social Media posts

DIVERSITY

Logo placement on diversity route floortile
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In the business of
building businesses
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