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About WTM Latin America 2019

When:

2 —4 April 2019

Where:

Expo Center Norte, Sao Paulo

World Travel Market Latin America is the three day must-attend business-to-business (B2B)
event which brings the world to Latin America and promotes Latin America to the world.
Targeting Leisure, MICE and Business Travel, WTM Latin America is the event where the

travel industry meets to negotiate and conclude business deals aiding the region to
become one of the most important areas in the global travel and tourism industry.

(€] WELCOME TO WTM LATIN AMERICA 2019 th_l




2019 Facts and Figures

* 9,413 unique visitors*
* 910 Buyers’ Club members (including 69 Hosted
Buyers)
* 6,082 Travel Professionals
* 1,711 Travel Agents
* 710 members of the press
591 Exhibitors from 50 countries
* 192 Main Stand Holders
* 399 Sharers
57 Conferences and Seminars
4 Speed Networking Sessions
33 Media Partners from Latin America and the world
* 29 Association Partners from Latin America and the
world

th *numbers not audited




2019 Highlights

* 14,9% increase on visitor numbers
* 7,14% increase on travel agents in the Agente na Estrada
Programme
* 5,5% increase on number of press
* 4 Speed Networking Sessions

* 1 with Buyers’ Club

* 1 with Hosted Buyers

* 1 with Digital Influencers

* 1 with Corporate Travel Managers
* Features on the showfloor to improve visitors and exhibitors
experience

* Travel Forward

* Tour Operators Area (with 38 Exhibitors)

* Destination Pavilions

* Inspire Theatre

* Digital Influencers’ Lounge
» Corporate Travel Programme with the main sectors entities
(ABRACORP, ALAGEV, GBTA, HSMAI Brazil, MPI Brazil and TMG)
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Visitors Main Company Activity
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Visitors Profile

Origin of Visitors
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Visitors Geographical Region of
Interest

Africa 780
Caribbean 972
Central America 961
North America 1943

South America 4972

Asia 976

Australasia 711

Europe 2268

Middle East 1058
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2019 WTM Latin America
Buyers’ Programme

Hosted Buyer Programme
* 69 fully hosted buyers from all over the world:
* 23% from Europe
* 12% from North America
* 58% from Latin America (except Brazil)
* 4% from Asia

1% from Africa
1% from Middle East

WTM Buyers’ Club Programme
* 910 members of the WTM Buyers’ Club

Hosted Travel Agents Programme
* 750 fully hosted Travel Agents from all 27 Brazilian
States
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Some example of destinations

and sectors at the show

e Africa & Middle East
©  Egypt
* |srael
* Ethiopia

* Asia, Pacific & Oceania
*  China
*  Thailand
* Indonesia

* Brazil:
* All 27 Brazilian States

* Europe
° ltaly
*  Moscow
*  Portugal
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* North America

e Latin America

* Secto

United States

Argentina
Chile
Uruguay
Peru
Ecuador
Costa Rica
Guatemala
Coldbmbia

rs

Tour Operators
Airlines

Travel Technology
Car Rentals
Hotels



Some example of destinations
and sectors at the show




Some example of destinations
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OB




Corporate Travel Programme

Launched on 2018, the specific Programme for Corporate Travel Managers, continues

in 2019 which included fundamental alliances for the programme's success in each
the event's 3 days:

@\l
ABRAC@Rr RALAGEV mhsma1 FBRAZIL

Associacio Latino Americana de Gestores
de Eventos m Corpocativas GLODAL BUSINESS TRAVEL ASSOCIATION

cLuB

The main objective of this program is to encourage managers to widen their
network of contacts, to promote the making of deals and partnerships, as well as
to increase knowledge by means of debates and discussions.

The Programme consisted in:
* Private meeting with travel managers to discuss their daily routine and issue they face

*  Open Forum with travel managers and suppliers to make alliances stronger and bring
new solutions to the market

* Full day courses to improve knowledge and show best practices in the market for
travel managers

* Speed Networking Sessions with Travel Managers and Exhibitors

Z2,wtm
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2019 Content Programme

A total of 55 sessions provided quality content for all participants within 5

specific areas:

3,215 travel professionals

* Inspire Theatre _

* Travel Forward Theatre gathered in the contents
® Seminar Room area throughout the 3 days
* Mezzanine Room

* Corporate Travel Area of event

TRAVEL
T)F FORWARD

LEARN FROM
THE TRAVEL




2019 Speed Networking Sessions

Speed Networking with Hosted Buyers  speed Networking with Buyers’ Club members

405 people attended, being: 287 people attended, being:
63 Hosted Buyers (sitted) 43 members of the Buyers’ Club (sitted)
342 exhibitors (circulating) 244 exhibitors (circulating)

Digital Influencers Speed Networking ~ Speed Networking with Travel Managers

135 people attended, being: 193 people attended, being:
13 travel managers (sitted)

180 exhibitors (circulating)

30 Influencers (sitted)
39 exhibitors (circulating)
40 travel professionals (circulating)

26 press (circulating)

A total of 1020 travel
professionals gathered in the
4 Speed Networking Sessions

% wtm throughout the 3 days
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2019 Speed Networking Sessions




2019 Association Partners
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2019 Media Partners
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2020 Dates and Location

Dates: 31 March — 2 April 2020
Location: Blue and White Halls, Expo Center Norte, Sao Paulo

Pavilhdo Vermelho
19.077 m?

Pavilhiio Verde
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* Planta sujeita a olreragdes

AUDITORIOS DO CENTRO DE CONVENCOES
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Sao Paulo, 31 March-2 April 2020




