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Buyer Programs

I"’

_Speed Networking Sessions

_Training for Buyers

_Lounge for Buyers

_ Iravel Agent Lounge
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2 Programs available at WTM Latin America
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_Click here to return to the Buyer Program index

Showcase your brand through the

_Speed Networking Sessions

During Speed Networking Sessions, high-end buyers from the Buyers' Club and Hosted Buyers

programs meet with exhibitors for business rounds, creating direct commercial opportunities
and qualified networking.

Digital actions Actions at the event

Ouota®: Quota*:
: | Logo on signage directing attendees to Speed Networkin
1 Logo on the website on the “Buyers"page N sesgsions SIS . g <
1 Logo in 1 promotional email for one of the Speed | Logo on table signs at the Speed Networking sessions
Networking sessions

Exclusive package:
1 Previous items and:

1 Sending of contacts of buyers who attended Speed
Networking sessions

Exclusive package:
| Previous items and:

1 Banner (610x150 px) in promotional emails for Speed
Networking

* Shared with other sponsors.

) Exclusive Package
1 Quota (max. 4 quotas)

USD 3.509 USD 12.995

Forward >
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Promote you brands in the

Suyer Training
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Present your destination to selected buyers from the Hosted Buyers programs or to participants
in the Agentes na Estrada [ Agents on the Road] program.

HOSTED ente

The Training sessions last 50 minutes and ensure the presence of 50 qualified buyers. The venueis

equipped with audiovisual equipment (laptop, projector, giant screen, sound system, and microphones),
and the list of buyers participating in the meeting will be shared with the sponsor.

USD 6.500

Forward >
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Suyer Lounge

Gain visibility in the exclusive space for members of the
Hosted Buyers and Buyers' Club.

Digital actions Actions at the event
Quota*:
Quota*: | Distribute gifts/materials in the Buyer Lounge
| Logo in two emails sent to buyers | Branding inside the Lounge
| Banner (970x90px) in the “Buyers Program” page on the WTM Latin 1 Logo on the Lounge signage
America website 1 Logo on the Lounge overhead banner
1 OR Code applied in the lounge with information provided by the
1 Exclusive package: sponsor
1 Previous items and . )
1 Banner (610x150 px) in two emails sent to buyers Exclusive package:

| Previous items and
| Sending the contacts of buyers who visited the Lounge

* Shared with other sponsors.

Exclusive Package

1 Quota (max. 4 quotas) USD 12_995
USD 3.509 RN
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_Iravel Agent Lounge

Exclusive Lounge for Travel Agents, ideal for networking, relaxation,
and business connections.

vided by the

he Lounge

* Shared with other sponsors.

Exclusive Package

e 1 Quota (Max. 4 quotas) USD 12,995
USD 3,509
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‘ Media Visibility

_Influencer Lounge

_Brand Exposure to the Press
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Apply your brand on

_Influencer Lounge

Connect with content creators in the tourism and travel industry and receive
premium visibility for your brand. Make contacts, network, and create strategic
partnerships.

Details:
Logo applied on the sides surrounding the area
Logo applied on the counter
Logo applied inside the lounge

|
|
|
| Logo applied on the aerial banner

1 quota

USD 12.995

Forward
* Shared with other sponsors. e >
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_Brand exposure to the press

Present your brand to the hub of journalists and opinion leaders who gather for coverage in
search of tourism trends in Latin America.

Digital actions Actions at the event
Quota*:
ota*: . : I Logo on press credentials
Logo with a link in the website press page I Logo on floor stickers in the Press Center
Logo in the event accreditation pages | Logo on a banner in the Press Center

Logo in the accreditation confirmation emails 1 Logo on all signage directing visitors to the Press Center

1 QR Code applied inside the Press Center
lusive package:

Previous items and Exclusive package:
Banner (970x90px) with a link in the website Media 1 Previous items and

page 1 Submission of the list of journalists who attended the
Press Center during the three days of the event.

* Shared with other sponsors.

Exclusive Package

1 Quota (méx. 4 quotas) USD 12.995 AN
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Visibility in the
Accreditation

_Complete package

_Brand exposure during accreditation

_Entrance tunnel to the event
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O
E Brand exposure during the Event Accreditation

We offer a comprehensive,

multilingual system at our
accreditation desk.

This opportunity provides
extensive exposure before and

during the event for all
participants.
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_Complete Package

** Back wall of the accreditation area in the Green Pavilion — 18.00m x 1.80m
** Side panel of the accreditation area —7.5m 2.9m

*Back wall of the accreditation desk in the White Pavilion —17.48m x 1.8m
* Side panel of the accreditation desk — 7.5m x 2.9m

1 quota

= USD 19.495 - >







































































































